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58% ARE FEMALE
The typical REALTOR® is a 57 
year old white female.

87% of REALTORS® said that 
real estate was their only 
occupation.

$45,800
The median gross income of 
REALTORS® was $45,800 in 
2014.

12 YEARS EXPERIENCE
The typical REALTOR® works 40 
hours per week.
The typical agent had a sales 
volume of $1.7 million in 2014.

61% USE SOCIAL 
MEDIA
65% of REALTORS® reported 
having a website for at least 
�ve years. 

$

Source: 2015 NAR Member Pro�le

KNOWLEDGE HAPPENS HERE!

CAR works to offer it’s members:

• Market trends and industry data,

• legal trends and information, and

• Real estate political advocacy

WHO WE ARE...

OUR MISSION

The Colorado Association of REALTORS® is the state’s largest professional, voluntary, non-profit, real estate trade 

association that is dedicated to serving more than 23,000+ REALTOR® members across the state. These agents are 

also members of 34 local associations statewide and the National Association of REALTORS®.

• We create opportunity for our members to conduct their business ethically, successfully, and profitably;

• Promote professionalism, skills, knowledge, and community involvement; and

• Enhance the public’s awareness and confidence in REALTORS®.

We’re committed to developing partnerships with quality organizations for the benefit our members and we look 

forward to getting you more involved! 

“Protecting the Real Estate Industry and Making REALTORS® More Successful”
CAR’s purpose is to protect ALL issues and fields of Colorado’s real estate industry which includes all property own-

ers, land owners, home owners, commercial brokers, residential brokers, resort brokers, rural brokers and property 

managers, to name a few. It is vitally important to protect real estate professionals and ensure they are more suc-

cessful when they become REALTORS®. CAR exists to make REALTORS® more successful.

FROM THE CHAIRMAN
CAR offers several opportunities to connect with 
Colorado REALTORS® throughout the year. Events like the 
Fall Conference and Expo offer face-to face meetings with 
your potential customers as well as casual interactions. 

As a REALTOR® who has attended many CAR meetings 
and events, I can say that the majority of the products 
and services I use every day are from people or products 
I learned about at these face-to-face interactions. We 
hope you will consider supporting CAR this year and look 
forward to seeing you at our Fall Conference and Expo.

Alan Lovitt, 2015 CAR Chairman of the Board 

84%

20%

Eighty-four percent of REALTORS® 

are certain they will remain in the 

business for two more years. 

The typical REALTOR® earned 20 

percent of their business from repeat 

clients and customers and 20 percent 

through referrals from past clients 

and customers.

Demographics

OUR VISION

http://www.carstateconvention.com
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WHY BECOME A 
PARTNER?

SUPPORT CAR & HAVE THE 
OPPORTUNITY TO:

• Get exposure to 23,000+ 
REALTORS® in Colorado

• Engage with our members
• Participate in industry events 
and community service 
events

• Promote your services & 
products

• Become known as an industry 
expert

• Learn more about the 
industry

• Provide education to our 
members

Got Face Time?
Imagine interacting with industry leaders face-to-face.

A sponsorship will provide you with an opportunity to strengthen market awareness of your products 
and services as well as ensuring your solutions, services or products are at the forefront of attention 
and consideration. Opportunities are diverse and vary in price and style to appeal to a wide range of 
companies who wish to raise their profile at the CAR Convention. We offer flexibility and are happy to 
help you design your own sponsorship.

To ensure sponsors get the maximum return on their investment, sponsorship opportunities are limited. 
Call us today to learn more at 303-790-7099.

We want you to look good. Because when you look good, 
we look good. It’s that simple!

http://www.carstateconvention.com
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Official Partners Platinum Sponsors

A BIG THANK YOU TO OUR TOP SPONSORS AND PARTNERS FROM 
2015. YOUR SUPPORT IS APPRECIATED!

ADVERTISING (more details on page 6)
• BIWEEKLY ENEWS: Timely industry news is emailed to members 24 times a year. (30% Open Rate)
• CAPITOL CONNECTION: Government affairs news is emailed 17 times to approximately 17,500 subscribers 

with an open rate of 26.2%. 
• EMAGAZINE: Emailed 4 times a year featuring articles on legal topics and industry trends. (31% Open Rate)

PROGRAM SPONSORSHIPS 
• WEBCASTS: CAR offers many webcasts throughout the year. 
• RESEARCH & STATS: Imagine the exposure you will receive by having your logo on all state and regional housing 

market reports. Your logo will be on the reports and on the research landing page at ColoradoREALTORS.com. 

EVENT SPONSORSHIPS 
• CAR FALL CONFERENCE & EXPO: See page 14 for details on this event.
• CAR SPRING CONFERENCE: Over 200 REALTORS® convene for meetings in the Spring. See page 10.
• REALTOR® DAY AT THE CAPITOL : Over 200 REALTORS® meet at the State Capitol every year to speak with 

legislators and get updates on the state legislature. 
• LEADERSHIP ACADEMY: Have your logo displayed on all handouts and at training classes. 
• EXHIBITING: We offer a large Expo at the Fall Conference and a small Expo at the Spring Conference.
• PARTNERSHIPS: Official, Preferred & Program Partnerships are available. 

SPONSORSHIPS AND BOOTHS 
ARE ON A FIRST COME, FIRST 

SERVE BASIS - ACT NOW!

HOW TO BECOME 
A PARTNER

THANK YOU 2015 
SPONSORS

O�cial Contract Software of the Colorado Association of REALTORS®

®

http://www.carstateconvention.com
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This informative weekly newsletter is 
distributed to members and friends of 
CAR during State Legislative Session. 

As a Presenting Sponsor for $7,500 
Your Logo will be displayed prominent-
ly in Capitol Connection Header.

• Delivered at least 17 times this year.
• Exposure is approximately 17,500 

which is approx. 297,500 emails
• Average Open Rate: 26.27%

EMAGAZINE
From legal topics to industry trends, the Colorado REALTOR® Magazine is 
dedicated to all things real estate. Issues are delivered electronically to members 
and friends of CAR 4 times per year.

ARTWORK DEADLINES
January 2016 Content Due: January 18th
  Publish Date: January 28th

April 2016 Content Due: March 28th
  Publish Date: April 7th

July 2016 Content Due: July 18th
  Publish Date: July 28th

October 2016 Content Due: October 10th
  Publish Date: October 20th

CAR ONLINE NEWS ($500/ISSUE)
The Colorado REALTOR® Online News is distributed
electronically to members and friends of CAR. The
electronic newsletter format is published 24x each year.
Please contact Hugo Hellberg for more information 303-
790-7099 | hhellberg@coloradorealtors.com.

30%
The CAR Online News has an 
impressive 30% Open Rate. 
Approximately 28% of readers 
will also open multiple times 
and forward to colleagues.

CAPITOL
CONNECTION

ONLINE NEWS

RATES & SPECS
Quarter page: (4.25’’ x 5.5’’)
Single: $250, 3+: $200

Half page: (8.5’’ x 5.5’’)
Single: $450, 3+: $375

Full page: (8.5’’ x 11’’)
Single: $750, 3+: $600

http://www.carstateconvention.com
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WEBCASTS

PROGRAM  
SPONSORSHIPS

PRESENTING SPONSORSHIP
$500

The live webcast program provides 
our members a convenient way 
to access and receive important 
industry updates, as well as a variety 
of other professional development 
opportunities utilizing a state-of-the-
art live broadcast system.

We offer a full schedule of live webcasts 
throughout the year, many of which are 
recorded and are available to view for 
free on-demand 24/7.

2016 SCHEDULE WILL FEATURE:
• Procuring Cause
• CAR Legislative Updates
• REALTOR® Safety
• Energy Resources
• Colorado Division of Real Estate
• CAR Legal Panel
• Colorado HOA Information Office
• CRM Workshop
• Lending & Finance
• And More!

Imagine the exposure you will receive by having your logo on all 
state and regional housing market reports. Research is vital to our 
everyday decision making. It gives advanced knowledge, direction 
and possible solutions that are important on your road map to success. Colorado 
consistently receives top rankings nationally as a place to live, start and succeed in 
business. 

These reports provide our members and consumers with an incredible tool to learn 
more about the latest housing trends and statistics. Metrics include:

• Audience: 21,000+ members. In addition, it also reaches consumers, industry 
professionals and media

• Branding on research landing page on CAR website www.ColoradoREALTORS.
com/housingstatistics

• Branding on state and regional monthly housing reports
• Intro ad in 5 minute monthly video updates
• Sponsor of research update session at CAR events when applicable
• Opportunity to use sponsor’s economist for CAR research education session
• Housing reports info included in all Colorado REALTOR® e-Magazine (4 times a 

year)
• Housing reports info included in e-News when applicable

RESEARCH & STATS
$15,000/YEAR

Current as of July 15, 2015. Percent changes calculated using year-over-year comparisons. All data from 
the multiple listing services in the state of Colorado. Powered by 10K Research and Marketing.

2015 average 
days on market  

= 59

2014 average 
days on market 

=66

-10.6%

2015 # of listings 
sold YTD= 73,822

2014 # of listings 
sold YTD= 68,044

+8.5%

2015 pending / 
under contract 

YTD = 82,055

2014 pending / 
under contract 

YTD = 72,868

+12.6%

MEDIAN SALES PRICE
SINGLE FAMILY & CONDO

TOTAL MARKET OVERVIEW

MONTHS SUPPLY OVERALL
PERCENT CHANGE FROM AUG 2014 to 2015

MEDIAN SALES 
PRICE

FOR MORE DATA VISIT COLORADO REALTORS.COM

AVERAGE SALES 
PRICE

AUG 2015 AUG 2014 AUG 2015 AUG 2014

AUG 2015 AUG 2014 AUG 2015 AUG 2014

$354,672
$324,833

$285,000

+10.5%

+10.5% +15.8%

+9.2%

$258,000

-31.9%

99.5%

% of List Price Received
AUG 2015

R E A L  E S T A T E  S N A P S H O T
S T A T E  O F  C O L O R A D O  -  A U G U S T  2 0 1 5

HISTORICAL MEDIAN SALES PRICE BY QUARTER
$320,000

$300,000

$280,000

$260,000

$240,000

$220,000

$200,000

$180,000

$160,000

$140,000
Q1-2011 Q1-2012 Q1-2013 Q1-2014 Q1-2015 Q2-2015

single family
townhouse-condo

$220,000
$190,000

$307,200
$277,900

2015
=3.2

2014
=4.7

http://www.carstateconvention.com
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THE TYPICAL REALTOR®

ATTENDEE
DEMOGRAPHICS

ATTENDEE BREAKDOWN

ATTENDEE DISTRICT

ATTENDEE AGE

YEARS AS A REALTOR®

REALTOR® Member 54%

Nonmember 6%

Sponsor & Exhibitor 35%

Emerging Professionals 
(New to Industry)

3%

Speaker 2%

Age

22-30 years old 4%

31-40 years old 11%

41-50 years old 14%

51-60 years old 17%

61-70 years old 9%

71+ years old 2%

18%
1 year 

11%
2-5 years 

17%
6-10 years 20%

11-15 years 

18%
16-24 years  

16%
25+ years 

Years of 
Experience 55%

11%

Metro Area

Mountain

8%
Northeast

8%
Northwest

10%
5% 3%

Southeast

Attendee
District 

39% 

Female / Male 

61% 

The median gross income of REALTORS® was $45,800 in 2014.

The typical REALTOR® has 12 years of experience.

84% of REALTORS® are certain they will remain in the business for two more 
years.

The typical agent had a sales volume of $1.7 million in 2014.

58% of REALTORS® were licensed as sales agents, and 80% specialize in 
residential brokerage.

Most REALTORS® worked 40 hours per week in 2014, a trend that has continued 
for several years.

http://www.carstateconvention.com
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REALTOR® DAY AT 
THE CAPITOL

BROKER SUMMIT 
BREAKFAST

AE SYMPOSIUM

SMALL EVENTS
(20-250 attendees)

Presenting Sponsor - $3,000

Each year over 200 Colorado REALTORS® meet at the State 
Capitol to learn and discuss the important policy issues 
affecting the real estate industry. 

Before the visit to the State Capitol a lunch program will be 
offered at the Art Hotel for all attendees. Attendees can also 
watch their legislators at work on the floor of the senate or 
house of representatives and a free Capitol tour is available 
as well.

• Expected attendance: 200+

• Location: The State Capitol and the ART Hotel

• Wednesday, February 10, 2016

Presenting Sponsor (exclusive) - $2,000

Professional Development opportunity for the Association 
Executives and Staff from around the state.  Sponsorship 
allows you to brand and present your product to this deci-
sion-making group.

• Expected attendance: 30-35 association executives

• Where: Ameristar Casino Resort Spa

• When: July 27-28, 2016

What will the sponsor get:
· Sponsor of the cocktail reception on July 27
· 3-5 minutes presentation in the morning of July 27
· Sponsor to provide signage and place at strategic locations 

at the event (sign and location to be approved by CAR)
· Verbal recognition throughout the event
· Sponsor table by the entrance
· Sponsor is allowed to hand out marketing material to 

attendees (to be approved by CAR)

This networking event brings 
together a panel of experts on 
what’s trending in the brokerage 
industry within the regulatory, legal, education, technology 
realm and more!

Presenting Sponsor - $2,500
• Expected attendance: 100 broker owners

• Location: Marriott Denver City Center

• June 9, 8:30-11:30am

What will the sponsor get:
· Two minute presentation (video or verbal)
· Sponsor to provide signage and place at strategic loca-

tions at the event (sign/location to be approved by CAR)
· Verbal recognition throughout the event
· Sponsor table by the entrance
· Sponsor is allowed to hand out marketing material to 

attendees (to be approved by CAR)
· Reserved table

http://www.carstateconvention.com
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CAR SPRING CONFERENCE

MID-SIZE EVENTS
(251-500 attendees)

CONNECT WITH LEADERS IN REAL ESTATE!
The CAR Spring Conference is where REALTOR® leaders go to make plans for the asso-
ciation’s future as well as to learn about new products and services in the industry. The 
conference features education sessions, keynote speakers, networking opportunities, 
and committee meetings.

As a CAR sponsor you will find a targeted audience of over 250 attendees interested 
in learning more about your brand. Your captive audience includes CAR Leadership, 
committee members as well as several REALTORS® that come for the education, expo 
and networking.

April 19-20, 2016
Cheyenne Mountain Resort
Colorado Springs

http://www.carstateconvention.com
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ALL EVENT SPONSORSHIPS 
INCLUDE THE FOLLOWING:

• Sponsor to provide signage and 
place at strategic locations at the 
event (sign and location to be 
approved by CAR)

• Two minute presentation (video 
or verbal) before event starts 
(limited to main events)

• One minute presentation (video 
or verbal) before event starts 
(limited to smaller events)

• Verbal recognition throughout 
the event

• Recognition on screen (limited to 
main events)

• Sponsor table by the entrance

• Sponsor is allowed to hand out 
marketing material to attendees 
(to be approved by CAR)

• Free admissions and reserved 
tables at sponsored events 
(limited to certain events)

• Recognition in marketing 
material that features the 
sponsored event

• Branded merchandise (limited to 
certain events)

• 2 FREE Spring Conference tickets

WHAT YOU 
GET FOR YOUR 
SPONSORSHIP

SPRING CONFERENCE 
EVENT SPONSORSHIPS

KEYNOTE SPEAKER – STEFAN SWANEPOEL
$2,500 Sponsorship [2 sold ]
Tuesday, April 19
Expected attendance: 150-200

REAL ESTATE TECH SUMMIT 
$2,000/sponsorship [3 sold, 1 available - co-sponsorship]
Monday, April 18
Expected attendance: 125-200

MAIN RECEPTION
$1,500 Sponsorship [2 sold]
Tuesday, April 19
Expected attendance: 150-200

RACE FOR RPAC - RECEPTION
$1,000/sponsorship [1 sold - 1 available – co-sponsorship]
Wednesday, April 20
Expected Attendance: 50-100

Tech Summit Sponsorships 

include:

•Booth (10:30am-5:00pm)

•Branding & Speaking 

Opportunities.

http://www.carstateconvention.com
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WEBSITE & MOBILE APP SPONSORSHIP
$2,500 - Exclusive
Your logo on the event website and mobile app

BADGE/LANYARD SPONSORSHIP
$2,000 - Exclusive
Your logo on name badges and lanyards

REGISTRATION SPONSORSHIP
$1,500 - Exclusive
Your logo on registration website and onsite

CONFERENCE GUIDE (BACK COVER)  
$750 (1 sold)
Expected # of unique viewers: 250 

3 X DAILY E-NEWS
$500 (1 available)
Expected # of unique viewers: 200

CONFERENCE GUIDE (INSIDE COVER)
$300 (1 available)
Expected # of unique viewers: 200

ALL BRANDING SPONSORSHIPS 
INCLUDE THE FOLLOWING:

• Sponsor to provide pop-up signage 
and place at strategic locations at 
the event (sign and location to be 
approved by CAR)

• Sponsor is allowed to hand out 
marketing material to attendees (to 
be approved by CAR)

• Two free spring conference regis-
trations

• Recognition in event program

• Recognition in marketing materials

BRANDING SPONSORSHIPS

WHAT YOU 
GET FOR YOUR 
SPONSORSHIP

SAMPLE WEBSITE SPONSORSHIP BRANDING HEADER FROM 2015

http://www.carstateconvention.com
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ONE DAY EXPO
Connect at our One Day Expo
Take this opportunity to be one of only 10 exhibitors and gain valuable face time with 
decision makers.

EXPO DETAILS:

• One-Day Expo

• 10 booths

• $500 per booth

• Tuesday, Apr 19, 2006

• 11:00am - 5:00pm  
(set-up 7:00am-10:30am)

• Attendance expected at over 200

• Evening reception included

• 3 tickets to Spring Conference

CAR SPRING CONFERENCE

STAIRWAY UP

CATERING OFFICES

Exit Realty

Colo
Housing 

& Finance 
Authority

Exodus 
Moving

& Storage

Media Max

Blue 
Ribbon
Home

Warranty

Kaplan
R.E.

Education

Dusty Rose Boutique

Heritage
Title 

Company

Lowen
Sign

Company

FirstBank

http://www.carstateconvention.com
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For more information on customized packages, party
and event planning, and other unique advertising and 
promotion opportunities, please contact us at 303-790-
7099.

LARGE EVENTS
(500+ attendees)

CAR FALL 
CONFERENCE & EXPO

LEARN & NETWORK WITH POTENTIAL CLIENTS
There is something for everyone at the CAR Fall Conference and Expo this September 
21-24, 2016 at the Omni Interlocken Hotel and 1STBANK Center in Broomfield. 
REALTORS® and industry leaders from around the state and country will gather to 
learn from top real estate educators, network with other real estate industry profes-
sionals, and get up to speed at the expo hall. The fun events offer a place and time 
where REALTORS® are in high concentration and good spirits. This allows you to have 
face-to-face meetings and/or just have casual interactions.

Highlights of the Fall Conference include:

•  4 amazing keynote speakers

•  Learn about the latest industry trends

•  Interactive hot topic sessions

•  Great REALTOR® Food Festival

•  Expo featuring 85+ companies

•  Numerous CE sessions

•  Golf tournament and BBQ Championship

•  FUN, FUN, FUN

http://www.carstateconvention.com
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SPONSOR
CATEGORIES

Category
 Presenting 

Sponsor 
 Premium Sponsor 

 Associate 
Sponsor 

 Supporting 
Sponsor 

 À la carte Sponsor 

Investment  $35,000  $25,000  $15,000  $7,500 Up to $7,500

Limit 1 5 10 Unlimited Unlimited

2-day Conference passes 25 15 10 7 1-5

Logo on sponsored event/
branding item P P P P P
Logo on Conference website  P P P  P  N/A 

Logo on Conference mobile app  P  P P  P  N/A 

Ad in CAR eMagazine  (4) full pages  (2) full pages  (1) full page   (1/2) page   N/A 

Logo on Conference welcome unit  P P  P  N/A  N/A 

Logo in printed Conference guide  P  P  P  N/A  N/A 

Blog posts on CAR website 4 2 1  N/A N/A

Logo on all Conference marketing 
emails  P  P  N/A  N/A  N/A 

Branding on all general marketing 
material P  N/A  N/A  N/A  N/A

http://www.carstateconvention.com
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EVENT 
SPONSORSHIPS

(4) KEYNOTE SESSIONS
Fee: $5,000/sponsorship (8 sold)
Speakers: Tommy Spaulding, Juliet Funt, Nate Holzapfel, 
Curtis Zimmerman
Expected attendance: 1,000+/event
Thursday September 22 & Friday September 23, 2016
[Tags: featured event, speaking, branding, networking, 
business, free passes]

FOOD TRUCK VILLAGE
Fee: $5,000/sponsorship (2 sold)
Expected attendance: 500+/day
Thursday, September 22 & Friday, September 23, 2016
[Tags: featured event, branding, networking, social, free 
passes] 

GOLF TOURNAMENT - PRESENTING SPONSOR
Fee: $5,000/sponsorship (1 sold)
Expected attendance: 130+
Sep 21, 2016
[Tags: exclusive, featured event, speaking, branding, 
networking, social, free passes]

GREAT REALTOR® FOOD FESTIVAL
Fee: $4,000/sponsorship (2 sold)
Expected attendance: 500+
Sep 22, 2016
[Tags: featured event, speaking, branding, networking, 
social, free passes]

KICK-OFF RECEPTION
Fee: $2,500/sponsorship (2 sold)
Expected attendance: 200+
Sep 21, 2016
[Tags: featured event, speaking, branding, networking, 
social, free passes]

INAUGURAL DINNER SHOW
Fee: $2,500/sponsorship (2 sold)
Speakers & entertainment
Expected attendance: 300+
Friday, September 23, 2016
[Tags: featured event, speaking, branding, networking, 
business, social, free passes]

GOLF TOURNAMENT - GOLF CART
Fee: $2,500/sponsorship (2 sold)
Expected attendance: 130+
Wednesday, September 21, 2016
[Tags: featured event, branding, networking, social, free 
passes]

EXPO HAPPY HOUR
Fee: $2,500/sponsorship (2 sold)
Expected attendance: 400+
Thursday September 22 & Friday September 23, 2016
[Tags: branding, networking, social, free passes]

BBQ CHAMPIONSHIP
Fee: $2,500/sponsorship (1 available)
Expected attendance: 40-50
Thursday September 22 
[Tags: Branding, Social, Networking]

MORNING BREAK (MIMOSA WELCOME DRINKS)
Fee: $2,000/sponsorship (2 sold)
Expected attendance: 400+
Thursday September 22 & Friday September 23, 2016
[Tags: branding, networking, social, free passes]

AFTERNOON SNACK BREAK
Fee: $2,500/sponsorship (1 sold)
Expected attendance: 400+
Thursday September 22 & Friday September 23, 2016
[Tags: Branding, Social, Networking]

http://www.carstateconvention.com
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EVENT 
SPONSORSHIPS

GOLF TOURNAMENT - BLOODY MARY BAR
Fee: $1,500/sponsorship (1 available)
Expected attendance: 100+
Wednesday, September 21, 2016
[Tags: exclusive, featured event, branding, networking, 
social, free passes]

GOLF TOURNAMENT - LUNCH
Fee: $2,000/sponsorship (1 sold)
Expected attendance: 130+
Wednesday, September 21, 2016
[Tags: exclusive, featured event, branding, networking, 
social, free passes]

BREAKOUT SESSIONS
Fee: $1,500/sponsorship (11 Sold, 4 Available)
Expected attendance: 100-200
Thursday September 22 & Friday September 23, 2016
[Tags: speaking, branding, networking, educational, 
free passes]

GOLF TOURNAMENT - CLOSEST TO THE PIN
Fee: $500/sponsorship (1 available)
Expected attendance: 130+
Wednesday, September 21, 2016
[Tags: exclusive, featured event, branding, networking, 
social]

GOLF TOURNAMENT - LONGEST DRIVE
Fee: $500/sponsorship (1 sold)
Expected attendance: 130+
Wednesday, September 21, 2016
[Tags: exclusive, featured event, branding, networking, 
social]

GOLF TOURNAMENT - HOLE
Fee: $500/sponsorship (18 sold)
Expected attendance: 130+
Wednesday, September 21, 2016
[Tags: featured event, branding, networking, social]

ALL EVENT SPONSORSHIPS INCLUDE:
• Sponsor to provide signage and place at strategic locations 

at the event (sign and location to be approved by CAR)

• Two minute presentation (video or verbal) before event 
starts (limited to main events)

• One minute presentation (video or verbal) before event 
starts (limited to Education Sessions & Hot Topics)

• Verbal recognition throughout the event

• Recognition on screen (limited to main events)

• Sponsor table by the entrance

• Sponsor is allowed to hand out marketing material to 
attendees (to be approved by CAR)

• Free admissions and reserved tables at sponsored events 
(limited to certain events - see each event for details)

• Recognition in marketing material that features the spon-
sored event

• Branded merchandise (limited to certain events - see each 
event for more details)

http://www.carstateconvention.com
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SPONSORSHIPS AND BOOTHS ARE 
ON A FIRST COME, FIRST SERVE 

BASIS - ACT NOW!

BRANDING 
SPONSORSHIPS
CONFERENCE WEBSITE & MOBILE APP
Fee: $10,000/sponsorship (1 available)
Expected # of users: 1,500+ (most attendees visit the web-
site & mobile app multiple times)
Exposure: website (Jun-Nov, 2016), mobile app (Sep-Nov)
[Tags: exclusive, branding on website and mobile app, 
engagement opportunities, free passes]

LANYARD & BADGE
Fee: $5,000/sponsorship (1 sold)
Expected # of users: 2,000+
September 21-23, 2016
[Tags: exclusive, branding on name badge and lanyard, 
free passes]

CHARGING STATIONS (Exclusive Sponsorship)
Fee: $4,000/sponsorship (1 sold)
Expected # of visitors: 1,000+
Thursday September 22 & Friday September 23, 2016
[Tags: exclusive, branding, networking, social, free passes]

HOTEL KEY CARDS
Fee: $4,000/sponsorship (1 sold)
Expected # of users: 500+ (viewed 3-4 times/day)
Exposure: Sep 21-24, 2016
[Tags: exclusive, branding on key cards, free passes]

REGISTRATION COUNTERS
Fee $5,000 / Sponsorship (1available)
Expected # Visitors 1,000+ Each Day
Thursday, September 22 & Friday, September 23, 2016
[Tags:  exclusive, branding, networking, social, free passes]

http://www.carstateconvention.com
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BRANDING 
SPONSORSHIPS

SOCIAL MEDIA WALL
Fee: $3,000/sponsorship (1 sold)
Expected # of viewers: 1,000+
Exposure: Sep 21-23, 2016
[Tags: exclusive, branding on social media wall, engage-
ment opportunities, free passes]

INTERNET
Fee: $2,500/sponsorship (1 sold)
Expected # of users: 1,000+
Exposure: Sep 22-23, 2016
[Tags: branding on landing page, free passes]

4 X DAILY ENEWS
Fee: $2,000/sponsorship (1 sold)
Expected # of viewers: 750+
Exposure: Sep 21-24, 2016
[Tags: exclusive, branding on daily news going out Sep 
21-24, free passes]

PRINTED CONFERENCE GUIDE - BACK COVER
Fee: $1,500/sponsorship (1 sold)
Expected # of viewers: 750+
Exposure: Sep 21-23, 2016
[Tags: exclusive, branded back cover, free pass]

PRINTED CONFERENCE GUIDE - INSIDE FRONT 
COVER
Fee: $1,000/sponsorship (1 sold)
Expected # of viewers: 500+
Exposure: Sep 21-23, 2016
[Tags: exclusive, branded inside front cover, free pass]

PRINTED CONFERENCE GUIDE - 1/2 PAGE AD
Fee: $500/sponsorship (4 sold)
Expected # of viewers: 500+
Exposure: Sep 21-23, 2016
[Tags: 1/2 page ad, free pass]

http://www.carstateconvention.com
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EXPO HALL
MAP
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Premium and Platform 8’x10’ =$1,695

Deluxe 8’x10’=$1,995  
(To reserve a deluxe Booth you will need to invest a total of $5,000 (this includes the 
price of your booth/s).  These monies can be used for advertising with CAR or other 
sponsorships throughout the year to maximize your return on investment.)

Standard 8’x10’= $1,395

Mini Booth 6’x6’ =$1,395
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EXPO HALL
BOOTHS
SUITES: Fee: $2,000/suite (2 sold, 4 available). Each sponsor gets 2 suites.
Exposure: Sep 22-23, 2016
[Tags: branding and full access to suites to host events, 6 free 2-day passes 
incl, lunch vouchers]

DELUXE BOOTH: Fee: $1,995/booth
Exposure: Sep 22-23, 2016
To reserve a deluxe Booth you will need to invest a total of $5,000 (this includes 
the price of your booth/s).  These monies can be used for advertising with CAR or 
other sponsorships throughout the year to maximize your return on investment.
[Tags: 10’x8’ booth with table, chairs & power, 6 free 2-day passes incl, lunch 
vouchers]

PREMIUM BOOTH: Fee: $1,695/booth 
Exposure: Sep 22-23, 2016
[Tags: 10’x8’ booth with table, chairs & power, 6 free 2-day passes incl, lunch 
vouchers]

STANDARD BOOTH: Fee: $1,395/booth
Exposure: Sep 22-23, 2016
[Tags: 10’x8’ booth with table, chairs & power, 6 free 2-day passes incl, lunch 
vouchers]

MINI BOOTH: Fee: $1,395/booth
Exposure: Sep 22-23, 2016
[Tags: 6’x6’ booth with table, chairs & power, 6 free 2-day passes incl, lunch 
vouchers]

http://www.carstateconvention.com


SPONSORSHIPS:
Hugo Hellberg
hhellberg@coloradorealtors.com
303-785-7108

BOOTHS/ADVERTISING:
Michele Findley
mfindley@coloradorealtors.com
303-785-7126

Knowledge Happens Here!

PARTNERSHIP
GUIDE


